The Solarcafé — Philosophy and Event Location

Sepp Fiedler

Oil is running short, the nuclear power phase-@# lbeen decided, renewable
energies and along them energy from the sun, aranathg fast. More and
more people know that “solar” refers to the suaf golar energy comes from
the sun and that we can use it. Against this backygt, the Solar Lifestyle
GmbH Berlin has developed a philosophy and spe@fmducts that bear
names such as Solarcafé, Solarobelisk, Solar C8fie@ and Solar Lifestyle.
What is behind all this? And how can you contribiate@ase the big problems
of this world?

First, this text will present the Solarcafé phidpbly and the Solarcafé as a
place where people experience and apprehend tlae wswlirld. Secondly,
some of the products and projects developed bySthlar Lifestyle GmbH
according to this philosophy will be described edurcts and projects which
can be part of the event location Solarcafé or Wwhian be used for an
independent PR activity: the Icy Rider, the talklitggr bin and the Solarobe-
lisk.

The Solarcafé® Philosophy

With the “Solarcafé” philosophy, energy-efficierdchnologies have been
iImplemented into an event catering, representingindisciplinary concept
for environmental communication. This philosophyoak grasping the
atmosphere of the Agenda-21 concept of “sustaindbielopment” and at
the same time communicates it as a “solar lifetydeing environmentally
and socially compatible and drawing upon renewaplergies. That is why
energy and the dealing with resources take cetdge st the Solarcafé. Even
the café’s menu has been optimized with regardhitdo The cooking follows
the slow food idea and primarily offers food of iegal and organic produc-
tion. Solarcafé stands for living sustainable depeient and for communicat-
ing the chances of a sustainable life style, a$ aglkonverting trendsetting
ideas into exemplary products. This is the reasby Whe Solar Lifestyle
GmbH currently also sponsors a book project thetudises different life style

1



aspects from the perspective of sustainability titdi Sepp Fiedler and
Andreas Eickelkamp)

There are many ways of living one’s life. But masintemporary con-
sumer life styles end at the frontiers set by resmavailability. The perspec-
tive that if the rich of this world raid all avaldke resources like grasshoppers,
no space remains for a worldwide, democratic deraénmt is only conse-
guential. The structures to be found in Westernetptoday are not suitable
to support self-confident citizens who can putaustble models of the future
into action themselves. It seems to be necessamstablish ways totally
different to those currently propagated in all arefsocial cohabitation. With
the ways we handle resources and energy, manyeausntrends can be
demonstrated. If the advertising industry sets ytsd@ends, then this industry
should at least be provided with the necessaryrnmition and adequate
equipment to do so. And if consumers are unabbtietidde what is beneficial
for their future and what is not, than the respectnput is also lacking. Who
shall wage the wars about resources which will Iffnaesult as logical
consequence of currently dominating politics? Hbsolutely necessary to put
living examples and stumbling blocks into the wo@t in the words of the
German poet Ginter Eich (1907-1972): Be awkwardsdred, not oil in the
works of the world!

The Solarcafé as Event Location

If it is possible to boil coffee water with a suallector, then the sun might
also be able to do even more. Thus it stands &oreto operate a café with
solar power completely. A Café Solar or, as it wer&olarcafé, is an easily
understandable solar world for old and young, ar gvowing puzzle around
the topic of energy and across all areas of lifethle world of the Solarcafé
one stumbles upon curiosities such as talkingrliti@s, rolling and solar-
powered freezers (Icy Rider) or a Solarobelisk (beéow). These solar
objects are in themselves original and must-sedsyareover, pieces of the
puzzle called Solarcafé. Together they provide atimaheerful insight into
how versatile handling energy is and how energgdgiart in our life. At the
same time, many concepts for alternative businexteta have emerged from
these solar objects. Thus a win-win situation sshetween suppliers and
visitors of the Solarcafé as well as a PR platfahat does not rely upon
public funding. With the modules Solar Coffee Shayy, Rider and Solar
Island System a theme park can be wonderfully implged under the roof
of a low-energy house that additionally providestfe physical well-being.
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The joint root of all modules is the idea for a nemergy culture that is
supposed to accelerate a reversal away from od|l and nuclear power.
These practical examples encourage joining in &sigding projects of one’s
own, involving and putting to test all aspectsife# under real conditions.

The idea for the Solarcafé emerged from experienitbspublic relations
work in the area of energy in the 80s, with the banventional energy
corporations on one side and the population’s coatpaly inadequate
information situation on alternative energy on thker. At that time, techni-
cians and idealists dominated the solar industd/did not see the necessity
to develop their own PR and marketing. The inadegfinancial situation of
small businesses and the belief that the goodps@Vail were characteristic
for this situation.

The term “Solarcafé” was introduced by Sepp Fiettlel992. Since 1995,
it is a registered trademark. Today, organic food fair trade coffee without
nuclear energy at the foot of the Fujiyama as aglinder the Californian sun
can be found under this name. There is a worldwitkrest in picking up on
this idea. With the trademark registered in Eurdpe,Solar Lifestyle GmbH
and the Solarcafé GbR as rights holders have infeien deciding what is
originating from the name “Solarcafé” and how altice holder and a coop-
erative model or franchise system will develop. deinthe trademark Solar-
café®, a commercial basis to serve a better aceeptaf alternative social
developments is being created. The Solar LifesGtebH offers develop-
ments of the Solarcafé as event location in lintk wie following.

The Solar Coffee Shop

For the time being, the event location Solarcafihéslast development stage
of the Solarcafé philosophy that started with th@a6 Coffee Shop. The
mobile Solar Coffee Shop represents a miniatureestcafé with a sun
collector that on sunny days delivers enough entrdppoil 1 litre of coffee or
tea water every 5 to 10 minutes. Cool drinks, icsam and other refresh-
ments are available from the solar-powered cool bosolar freezer. The
Solar Coffee Shop can be easily transported andugeéverywhere, for
instance at street or environment fairs, at exioibg and trade fairs. The
Solar Coffee Shop is suitable even for classesealutational purposes and
can be purchased as construction set or be rdntd®95, the Solarcafé idea
and the Solar Coffee Shop have been awarded tHm Bevironment prize.
Since 1991, a series of two dozens Solar Coffe@shonvince people of the



use of solar power with public appeal at hundrefdevents between Flens-
burg and Vienna.

The Solar Island System

The Solar Island System is an information kiosk aerabile internet café and
thus a supply station for leisure and tourismslbased on a standard 1SO
container; its development was funded as part ef gloject agency Zu-
kunftsfahiges Berlin (Sustainable Berlin) with mgafrom the Stiftung
Deutsche Klassenlotterie Berlin (German Lottery riation Berlin). Here as
well, the energy for power, heating and coolingh$ained from the sun. The
grid-independent island system is perfect for ogeerfestivals, sports, music
or other events and publicity campaigns. It is #eraative on occasions
where there is no access to the common power grid.

The Solarcafé in the Bio-Solar-House

The farewell to oil and nuclear power should beatterd with a drink in the
Solarcafé. Thus the Solar Lifestyle GmbH is conyaon the lookout for free
urban and rural spaces and environments that caanseéd for respective
experiments. For 10 years, the Deutsche TechnikamusBerlin (German
Technology Museum Berlin) represents such a tegt@rmment for thought-
provoking impulses regarding energy.

Thought-provoking impulses that communicate enagyot only being,
as often assumed something to do with car driviiegiting and light. Energy
iIs behind every even minor daily action. This kewdtion, for instance,
explains the wild card position of the oil industifhe question is whether
today the readiness to learn from mistakes aneteesmes do without the
joy of driving already exists, or whether we take ohances of a foreseeable
fight over the distribution of energy reserves. \B\er wishes to solve the
energy question — including predominantly the hisgdof oil, gas and coal -
in the long run, can at the same time contributgpéomanently securing
democracy and peace. Now, where there is still rilmrmanoeuvre, we have
to find the courage to act. Act in the sense oflijuaot quantity, of course.
Intelligent services are required instead of praalyianore and more even
cheaper products. Our neighbours will provide ughwail sorts of junk and
run riot in their growth delusion when doing sotekfthe party, there won't
be much more to do than what we should quickly tpradcn Western Europe.
The responsibility and the consequences of persati@ns have to be clearly



discernible; otherwise the avowed objective “surthie development” will
not happen. A truly gigantic task lies ahead of us.

Back to the Deutsche Technikmuseum, where duriegldlkt years the
Solar Island System has been seasonally operatittleei museum park. The
experiences of many years will now be incorporatged a permanent Solar-
café as a platform to communicate energy and resoperspectives. It will
look like this: crystalline solar cell facade elerteewill submerge the room in
arabesque light patterns, generating power atdh@gime. Light directing
systems (heliostats) provide good day light sugplg supplement the electric
lighting. Cooking is done using gas; hot waterasming from a sun collector.
The generous conservatory is heated with a wootingeboiler, and a solar-
supported refrigerating machine can supply welcoow@ness on hot summer
days.

The Solarcafé ought to act as a kind of model hamnskbe a place for ex-
hibitions, round-table talks, music, readings andge theatre. It should
become a marketing platform for sustainable prazlaad not least a popular
meeting point. The Bio Solar House of the Becheb@ntt. Alban, serves as
a basis for a Solarcafé in the Deutsche TechnikorasBerlin. The interior
design concept was developed in the thesis of €rieel Klesper at the
University of Applied Sciences for Design and MetlidHanover. She refers
to the pedagogue and philosopher Hugo Kikelhaud0t1984), who devel-
oped the baseline of an “organic-logical” architeet oriented towards the
needs of the human senses and the human orgariientcd Solar House is
perfectly suited for the Solarcafé, since it abstdrom unnecessary technol-
ogy and thus has low operational costs. Of coulse Solarcafé concept can
alternatively be implemented in comparative buidgirof solar architecture.
One such example is the Solarcafé in Kirchzartear Reeiburg, designed by
the architect Roland Rombach, which since 2000siduby the company
Sunways AG, Konstanz, as a reference object for tfasparent power solar
cells. It does not make much sense indeed to pl&wlarcafé in an old
building not modernised with regard to energy sgviBut after successful
equipment with energy-saving building services,dttere is nothing in the
way any longer. Respective arrangements for aitmtaian be honoured by
the Solarcafé GbR with the licensed certificateaBmdfé .

Public Relations Components

As mentioned above, different products find théaicp within and around the
Solarcafé that can also be used for separate PRungsa the Icy Rider, the
talking and luminescent litter bin and the Solatsie



The Icy Rider — Ice Cream on Wheels

The Icy Rider hits the road in the vicinity of tt8olarcafé. What at first
glance seems like a rickshaw, at a closer look inescan energy-independent
event vehicle with a roof made out of solar c€llse collected solar energy
powers a chest freezer. Thus the Icy Rider becan@®bile ice cream and
cocktail bar. The modern design aluminium-steelstaction is moved by
pedalling. The Icy Rider attracts attention andnsattractive info bike for fair
trade or open air events or street and sports. f8irce 1999, the rolling ice
cream and cocktail bar operates as enercity® layeRof the municipal
utilities in Hanover. The Munich equivalent is eallSolar Eisradl and is used
there at different events since 2001.

The Talking Litter Bin — Motivating Litter Disposal

In public street life, these friendly litter binkank you for everything you
“‘commit” to them. Or they sing a song or preserd #nswer to a prize
guestion. Binning becomes an event and motivatoynaftargeted disposal.
And at night, the well-lit opening significantlyareases hit rates. All func-
tions are solar-powered, making installation naulle at all — additional
power supply is not required.

The talking litter bin is a cooperation betweenadlifestyle GmbH and
the Berliner Stadtreinigungsbetriebe (Berlin Mupai Waste Management).
The idea for the talking litter bin was developed ®olar Lifestyle during
work on the Icy Rider. For it is only a short wagrh ice cream purchase to
ice cream wrapping disposal. And if the litter beturns a friendly “Thank
you”, Solar Lifestyle’s goal to give environmenialfriendly products an
appealing note has been achieved.

The waste bin becomes an active means of commiuomncaitth a high
potential for public attention and acceptancetdthnical possibilities make
it a multifunctional tool of committed public relans for a clean city. CNN
honoured this idea for environmental protectionhwat feature broadcasted
worldwide. Apart from Berlin, the talking litter i of Solar Lifestyle GmbH
can also be found in Stockholm and Paris.

The idea of a talking litter bin is congenaid willingly copied. Sympa-
thy is minimised, however, once all too inept atigarg takes centre stage.
The company Starlight GmbH, Speyer, has picked mghe idea and now
offers litter bins for free, financed by advertginThe slogans from the litter
promote this or that company and annoy with thdhusive way. If anything,
this provokes a quite contrary effect.



The Solarobelisk

The Solarobelisk is a solar-powered, five metehmgiltimedia sculpture out
of high-quality steel and glass. By the integratodright and a sound instal-
lation, renewable energies are turned into a séesparience. The Solarobe-
lisk is illuminated inside, has a granite foundatiand is surrounded by a
bench. On the backside, a display shows the cus@atisation energy and
gives information on the location and, for instgnae the results of climate
change.

Surrounded by a bench in the same way as village-trees of former
times, the solar obelisk qualifies as attractiveetimg and information point.
The Solarobelisk can be understood as a monumethietoesponsible han-
dling of our planet’s natural resources. With thisnind, the Federal Ministry
for the Environment, Nature Conservation and Nucksfety and the Federal
Ministry for Economic Co-operation and Developméatve commissioned
the Solar Lifestyle GmbH to realise a respectiveatb- and the Solarobelisk
emerged. The Solarobelisk waiesented to the public for the first time on the
occasion of the international conference for rerd@/anergies ,renewables”
2004 in Bonn, as a kind of landmark in front of 8endeshaus. The sculp-
ture can be set up permanently as innovative @tessory or temporarily
installed on fairs or events — possibilities foags and design are manifold.

Since September 2004, a glass Solarobelisk resiudéise Sharp premises
in Hamburg. Sharp Electronics Europe supports tbggt financially and is
manufacturer of the half-transparent thin layerasaghodules used on the
Solarobelisk. Since December 2005, another Solasbean be found at the
Kulturforum in Berlin and a third one could be sesnthe regional garden
show Saxony-Anhalt 2006 in Wernigerode. Other liocet of the altogether
five obelisks have been the federal garden shovs 2001unich, the Wissen-
schafts- und Wirtschaftsstandort Berlin-AdlershWI$TA, Science and
Economy Site), the solar construction exhibitionntbarg and the Hanover
fair. In the course of 2006, the Solarobelisks Wéllinked via the internet, so
that passersby can contact each other at thedtféwcations.

Back to the Solarcafé: in the following, three egeare presented where
the Solarcafé has already been in operation sucdigss

The Solarcafé at the Expo 2000 in Hanover

Man-Nature-Technology: this was the slogan fortb8 days of the world
exhibition Expo 2000 in Hanover. Making sustaindpithe topic of Solar
Lifestyle’s Expo contribution suggested itself. Wihe Solarcafé, the Solar
Lifestyle GmbH has practised a piece of sustainal@deelopment in the
children’s and youth’s platform “Big Tipi”. It goesvithout saying that



organic coffee was brewed with solar power andcream was frozen by the
Icy Rider. Stew was cooked with a solar cooker.

Youths and adults do engage in unusual things. Wdbtin to try some-
thing out seems to be important to come from othersatisfy one’s curiosity
and to be galvanised into action. Technical conaestcan be better commu-
nicated through learning by doing and from persmpdrson. The Solarcafé
converts this insight. Playfully, without pedagagiand class atmosphere,
know-how got across through practical exercisekeTa simple action such
as making coffee, for instance: if half of the eaffis made with solar power,
with an exemplary 5,000 litres of coffee (total weel in the Big Tipi at the
Expo), this results in saving 1,500 kWh. Projeas thnd it gets dizzying:
according to statistics, every German drinks 1@&@di of coffee each year.
With half of this coffee brewed with solar powerpand 3,8 billion kWh
could be saved — corresponding to 2.5 million tohsarbon dioxide that our
atmosphere would be saved from.

In front of the Big Tipi, additional products wepeesented, such as a si-
lent lawnmower robot that neither pollutes theveith emissions nor needs a
power cable to be connected to the power grid.rSolargy is the driving and
“cutting” force. Let the sun mow the lawn! And alspotlight the price list of
the Solarcafé, instead of bulbs. But where doesstimeshine from the North
the whole day? — Only in places to which a helibgieects the sunbeams.
Everywhere at the Expo, ice cream was sold frormggnéevouring freezers,
but the enercity Icy Rider, the Solar Lifestyle dopment for the municipal
facilities of Hanover, did the same job with onlyraction of the energy. In
the Big Tipi, even frothing milk was done with solaower and the Solait.
Nowhere else on the Expo premises could visitonwvehat technical innova-
tion in day-to-day use and in line with the Expwiain idea.

The Café Solar at the renewables 04

An international audience experienced the Solaradd@ at the renewables
2004 in Bonn. The Bundesverband Solarindustrie (EBgrman Association
Solar Industry) and the Unternehmensvereinigungar@aitschaft (UVS)
implemented the “Café Solar” together with the aléestyle GmbH and the
agency Groschel-Geheeb. With organic catering aedgy from the sun, the
participants of this world conference were presgnteh the possibilities of
energy and resource effectiveness. The Café Sbllweaenewables 2004 in
Bonn is a temporary building and can be operatedvast location every-
where.



The Youth Fair “respect” 2006

March 2006 saw the Solarcafé team at the youth“fagpect” in Duisburg.

The host Aktion Mensch counted on the Berlin teakmiew-how for a solar

world. Apart from the coffee, the main objectivesata convey background
knowledge. Moreover, the climate detective was whgim. As presenter and
talk master he brought the topics climate changd emergy home to the
audience playfully. The climate detective couldgdreith a climate quiz and

solar experiments, that the topic energy hungerdintate change — contro-
versial also for young people — can be stagediagtyt

Conclusion and Outlook

The experience from all these events is being duiced into current projects
to thus support a solar lifestyle — a lifestylesabtained comfort. It is not big
multi-media dreams that are conveyed but underatdadcomponents for a
solar future.

The Expo 2000, the renewables 2004 or the res|i¥i& Bave been good
practice for Solar Lifestyle performances, whicke foroducts and the phi-
losophy of the Solar Lifestyle GmbH have passedh iliting colours. Also,
the strategy of living examples instead of the yduallow PR hype does not
depend on public funding, as is otherwise commoenvironmental commu-
nications. Events of all sizes, PR events and emm@vents, museums and
exhibitions, but also operators of public spaces parks are well equipped
with it to integrate solar lifestyle.

After many years of work with the topics of eneagyd sustainable devel-
opment, it can be stated, that in this area publations with event character
are effective means to make connections comprdblengiat are sometimes
only understandable with some difficulty. With tdemand of so far rather
uninterested groups growing, an increasing attantoy these social chal-
lenges can be discerned. Green everyday life séerhsve left the niche
already.



